
get connected

The Massachusetts Bar Association and The Warren 
Group provide you the opportunity to connect with 
25,000 attorneys across the Bay State. We offer you 
targeted marketing programs to reach this valuable 
audience through print, online, and local events.  

You can connect with the leaders of Massachusetts legal 
community to increase your market share and grow your 
business. Your message will be featured to partners and 
associates in small, medium, and large firms in one of 
the economy’s top demographics.

Consistent marketing through The Warren Group and 
The Massachusetts Bar Association will enable you 
to build brand awareness and name recognition while 
helping to establish the path to better relationships with 
thousands of influential attorneys.

The MBA and The Warren Group help Massachusetts 
lawyers to manage their practice, grow their firms, and 
tap into valuable resources, giving you the best manner 
to present your solutions. 

Opportunities include:
• Print – Monthly newspaper, Massachusetts Lawyers Journal  

• Online – Weekly E-news, MBA Website 

• Events – Annual Conferences & Trade shows, FirmFuture, 		

   MBA Convention

2011 advertising Information

add more
With The Warren Group

Massachusetts Legal Community 

WWW.MASSBAR.ORG

VOluMe 18  |  NuMBeR 4  |  DeceMBeR 2010

Use all available tools to your advantage.  

If you don’t, your opponent might.

I continue to be inspired by the 

countless stories illustrating the re-

markable pro bono efforts of our 

members. In the spirit of the holiday 

season, I thought I would include in 

my column a remarkable pro bono 

story including the MBA’s own Mi-

chael E. Mone Sr. (president 1993-94) 

that he shared at a gathering of MBA 

past presidents in November.

The story surrounds the represen-

tation of Guantanamo Bay detainee 

Oybek Jabbarov, an immigrant farmer 

in Afghanistan. Jabbarov was handed 

over to the U.S. government by Af-

ghanistan’s Northern Alliance, who 

identified him as a “foreign fighter” 

in order to receive a lucrative cash re-

ward. Far from being an enemy com-

batant, Jabbarov spent eight years in 

Guantanamo separated from his wife 

and two young children.

The admirable work of Mone and 

other fellows of the American Col-

lege of Trial Lawyers brought about 

justice for Jabbarov, and ultimately, 

asylum in Ireland, where he was re-

united with his family this time last 

year to begin a new life together. 

The following is an excerpt from Mi-

chael’s acceptance remarks after be-

ing honored by the ACTL. The 

Home for 

the holidays
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A special December section 

on law practice from the 

Massachusetts Lawyers Journal

It’s all about referrals. Give some, get some. Here’s a collection 

of articles from experts in their respective specialties, designed 

to help you help your clients.  PAges 6–13

guide
law practice

Boston Municipal Court Chief 

Justice Charles R. Johnson delivered 

the keynote address at the opening 

ceremony of the second year of the 

MBA’s Tiered Community Mentoring 

Program on Oct. 28.

Held at Suffolk University Law 

School, the event also featured re-

marks from Susan Prosnitz, executive 

director of Suffolk’s Rappaport Center 

for Law and Public Service.

“I wish I were one of you,” said 

Johnson, who urged the participants to 

work toward living a balanced life while 

striving for professional greatness. “If 

you want to become part of something 

important, you can choose no better 

profession than that of a lawyer.”

The mentoring program matches 

up 10 practicing lawyers with 

The Massachusetts Bar Association 

has launched the Construction Law Prac-

tice Group, which is part of the Civil Liti-

gation Section.

The practice group provides attorneys 

throughout the commonwealth with con-

tinuing legal education, practical informa-

tion, resources and networking opportuni-

ties to expand or further hone their prac-

tice in construction law.

The group will provide both the 

specialist and the generalist with 

practice tips and insights into 

MBA mentoring program kicks off second year

By JeNNifeR ROSiNSki

MBA Past President Valerie A. Yarashus, second from right, sits with her group of mentees.
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Section Review  

reviseD
$25,000 sPonsors 26th yeAr

Section Review 

articles will now 

run regularly in 

Lawyers Journal

#
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Brown Rudnick sponsors 26th annual 

MBA Mock Trial with $25,000 

donation  

#
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Construction 

Law practice 

group forms

Look for  

our speciaL 

Centennial 

issue in Jan. 2011

 SEE PAGE 2 FOR A COMPLETE 
LISTING OF THIS ISSUE’S CONTENTS.

WWW.MASSBAR.ORG

VOLUME 18  |  NUMBER 2  |  OCTOBER 2010

THE VIRTUAL LAW OFFICE

LEGAL NEWS

ABA awardee Stephanie 
Kimbro explains how to hang an electronic shingle

17

CJAM 
Mulligan 
presents 
Trial Court’s challenges

3

The outlook for legal jobs last year was 
so grim that experts in the legal-jobs � eld 
are saying that the recruitment business 
model traditionally relied on by big law 
� rms is a thing of the past. Summer clerk-

ships — if the classes of 2009 and 2010 
could get them at all — won’t necessar-
ily lead to a job offer. But the bleak job 
numbers of 2009 have given way to � at 
demand, or even modest growth, this year.

Times will likely be as trying for the 
class of 2010 as they are for the class of 
2009. But there’s an opportunity for new-
ly-minted lawyers to put more serious 
thought into their career goals — and be-
come more creative about achieving them 
— than their counterparts who graduated 
in plummier times. 

At a time when more citizens are 
more familiar with pop culture icons 
than the third branch of government, 
lack of court resources will further 
jeopardize awareness of the impor-
tant role the judicial system plays in 
modern democracy.

As practitioners, we understand 
the immeasurable impact attorneys, 
judges and other stewards of the ju-
dicial system have in the lives of 
citizens. However, for the average 
citizen, who may or may not have 
had any experience with the system, 
convincing them of its importance is 
an increasingly dif� cult challenge. 
This problem is further accentuated 
by a � nalized state budget that jeop-
ardizes the courts’ operations.Now, with relocation on the top of 

mind for Trial Court of� cials, the al-
ready limited resources are pulled to 
unprecedented levels. With no relief 
in sight, the judicial branch of gov-
ernment continues to serve 42,000 
citizens daily while operating on a 
shoestring budget.Through the doors of the court-

houses march real people with real 
problems seeking real solutions. Citi-
zens who are unaware of the role of 
our judicial branch and who are seek-
ing justice and service do not under-
stand why they are not being served 
when counters lay empty of people to 
assist them. This leads to frustration. 
The average citizen does not under-
stand the impact that underfunding 
has on their ability to access justice.

If citizens do not understand 
the role of our judiciary in gov-
ernment, it leads to a lack of 
respect for the judges, a lack 

Limiting resources tarnishes judiciary

PRESIDENT’S VIEWDENISE SQUILLANTE

“Educate and inform the whole mass of the people …They are the only sure reliance for the preservation of our liberty.”
— THOMAS JEFFERSON
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DISMAL JOB MARKET:

BY CHRISTINA P.  O’NEILL

New lawyers, law students confront opportunity dearth

passpass
New lawyers, law 
New lawyers, law 

so grim that experts in the legal-jobs � eld 
are saying that the recruitment business 
model traditionally relied on by big law 
� rms is a thing of the past. Summer clerk-

BY CHRISTINA P.  O’NEILL

New lawyers, law 
New lawyers, law students confront 
students confront opportunity dearth
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JOB SEARCH DOs AND DON’Ts

Speaking at the President’s Reception at the Omni Parker House in Boston, President Denise Squillante 

outlines her goals for the year.

INSIDECharts showing employer types and employer status
PAGES 6 & 7
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In a challenging job market, new lawyers should be aware of things they can do — or avoid doing — to help in both the short and long term.

STEPHEN SECKLER
“Entry-level law is very soft. Competition is high,” says Seckler, president of Seckler Legal coaching in Newtonville. “There are a number of things to do and a number of things to avoid.” 

Seckler has 20 years’ experience in legal job consulting and recruiting in the Boston area, and is now a legal coach — which, in today’s economy, is a growth area. His tips include:

DO fi nd a non-job-search activity you enjoy, and practice it regularly. Not only does this reinforce the positive — it also provides a potential topic of conversation with people you meet in your job search who may have mutual interests.
DO network. And when you do, focus your requests for job-search information. Job offers are more 


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PHOTO BY JEFF THIEBAUTH

Squillante kicks off centennial, honors Sen. Menard

INSIDERead about the President’s Reception
PAGE 10

BY JENNIFER ROSINSKI

Martin Healy named MBA’sfirst COO



 9

The Massachu-setts Bar Associa-tion has named its longtime general counsel and acting executive director Martin W. Healy as its � rst chief oper-ating of� cer.
Healy, who will also serve as the association’s 

MARTIN W. HEALY

THE VIRTUAL LAW OFFICE

Speaking at the President’s Reception at the Omni Parker House in Boston, President Denise Squillante 



9

ating of� cer.
Healy, who will also serve as the association’s 

MARTIN W. HEALY
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Awards
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We’re better  

than this
The Clients’ Security Board of the Su-

preme Judicial Court awarded $2,397,678 

for 92 claims this year, the fourth-highest 

amount since the board began distribut-

ing money in 1975 to members of the 

public whose lawyers stole their money.

The single largest award was for 

$655,914.60, for a single case involv-

ing John D. Roberts Jr. of Dennis, who 

pleaded guilty to felony theft and was 

disbarred for taking money from his cli-

ent of 25 years, according the CSB’s case 

summary.

The lawyers with the second- 

and third-highest defalcation were 

O. Roland Orlandi, of Boston, for 

$348,526.34, and Stephen J. Ma-

son, of Lowell, for $316,887.98.  

Together, those three lawyers accounted 

for a little more than 55 percent of the total 

claims awarded this year.

Monies paid out to clients come from 

a portion of the annual fees paid by every 

member of the bar in Massachusetts. In 

all, 46 lawyers, or .08 percent of the state’s 

54,326, were responsible for the awarding 

of 92 claims.

The largest number of claims awarded 

were for unearned retainers, which are cat-

egorized as client money accepted by an 

attorney who failed to perform the agreed 

upon legal service. They do not include fee 

disputes or malpractice claims in which an 

attorney negligently performs legal ser-

vices that led to a client’s financial loss. 

Though the 57 unearned retainers claims 

made up the largest share of claims award-

ed, the total awards of $279,543.76 in that 

category accounted for just 11.66 percent 

of the total money paid.

Clients’ Security Board awards $2.4 mil. in claims
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I was recently reminded of a time 

when I intervened during an argument 

between opposing counsel several years 

ago. My message to my two colleagues 

at the time was, “We’re better than this.” 

Before and since then, it has been heart-

warming to learn of countless acts of al-

truism displayed by our many colleagues 

across the commonwealth. Their collec-

tive efforts illustrate the true spirit of our 

fine profession. 

 Each and every day, thousands 

of lawyers throughout the common-

wealth work to assist individuals in 

some of their most difficult times. 

These lawyers could be defending an 

individual who has been charged with 

a crime, assisting a family grieving the 

death of a loved one, helping an indi-

vidual through the difficult process of 

a divorce, representing a child in a 

PRESIDENT’S VIEW

DENISE SquIllaNTE

Last month, in an escalation of a war 

of words that had been waged mostly 

behind the scenes, the state’s 11 dis-

trict attorneys held a press conference 

protesting the $72-million discrepancy 

between the budgets of the prosecutors 

and the state’s public defenders, rep-

resented by the Committee for Public 

Counsel Services 

(CPCS).

The Massachu-

setts District Attor-

neys Association 

(MDAA) declared 

in a press release 

that “the state’s 

budget should re-

flect public safety 

priorities” and ad-

vocated for a solution that reallocates 

existing funds based on caseloads.

The district attorneys argued that 

in fiscal 2010, they handled approxi-

mately 300,000 cases on a total budget 

of $92 million, while CPCS handled 

approximately 200,000 cases and re-

ceived $168 million in funding.

By caSSidy murphy

MBA opposes 

challenge to 

CPCS budget
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Law Practice ManageMent

Delivering Legal Services 

Online with a 

Virtual Law Office

Thursday, Nov. 4, 4–7 p.m., MBA, Boston

Faculty:

Sponsoring section/division:

iMMigratiOn Law

Defenses to Removal: 

Representing Clients in 

Immigration Court

*Sponsored by the Immigration Law Section Council

Wednesday, Nov. 17, 4–7 p.m. 

MBA, Boston

Faculty:

Sponsoring sections/division:

N O V E M B E R  C O N t i N u i N g  L E g a L  E d u C a t i O N  P R O g R a M S  B Y  P R a C t i C E  a R E a

Business anD taxatiOn Law

Forming a Business Entity

Tuesday, Nov. 9, 4–7 p.m. 

WNEC School of Law, Springfield 

Faculty:

Sponsoring sections/division:

Co-sponsors:

Ninth Annual  

Western Massachusetts  

Bankruptcy Conference

Tuesday, Nov. 16, 4–7 p.m. 

WNEC School of Law, Springfield

Faculty:

Sponsoring sections/division:

Co-sponsors:

FaMiLy Law

20  AnnuAl FAmily lAw ConFerenCe

Ask the Experts 

Raise the Bar!

Using Expert Advice from 

Various Disciplines to Enhance 

Your  Family Law Practice

*Sponsored by the Family Law Section Council

Friday, Nov. 12—Saturday, Nov. 13 

Cranwell Resort, Spa & Golf Club, Lenox

Faculty:

Post-Nuptial Agreements 

After the Ansin Decision:

What Does an Enforceable, Durable 

Agreement Look Like Now?

*Sponsored by the Family Law Section Council

Tuesday, Nov. 30, 4–7 p.m. 

MBA, Boston

Faculty:

Sponsoring section/division:

generaL Practice

Alternative Careers: 

Opportunities in
 Higher 

Education Administration

*Sponsored by the Lawyers in Transition Committee

Nov. 17, 12:30–2 p.m. 

MBA, Springfield

LuNChEoN RouNdTABLE (LuNCh pRovidEd)

Faculty:

Co-sponsors:

CLE FaCuLty SPOtLIGHt

Michael I. Flores, Esq.

vice Chair, Family Law Section Council

Flores, an Orleans resi-

dent, is the principal at the 

Law Offices of Michael I. 

Flores in Orleans where he 

devotes his practice to rep-

resenting clients in a broad 

array of domestic relations 

matters, including litiga-

tion and alternative dis-

pute resolution. A Board 

of Bar Overseers Hearing 

Committee member, he is also vice president and 

family law committee chairman of the Barnstable 

County Bar Association. Flores has spoken and 

written for several bar associations and penned a 

reference guide on the Probate and Family Court 

for mental health professionals. In addition, he fre-

quently lectures on business ethics and leadership 

for the Curry College MBA Program.

Download the most recent  

CLE brochure and register at

www.MassBar.org/CLE.

CLE
MBA

At-A-Glance

•  e x c l u s i v e  •

RECENT CSB AWARD AMOUNTS:

2008  $2,654,436.60 

2009  $1,328,039.01 

2010  $2,397,677.77 
By Bill archamBeault

we the

people:
By chriStina p.  o’neill

SJC Chief Justice Margaret H. Marshall’s legacy

Attorney Joan Lukey had just re-

turned to her office last July 21 from 

the John Adams Courthouse when 

she got a call from Supreme Judi-

cial Court Chief Justice Margaret H. 

Marshall, a longtime friend and col-

league. Marshall was calling a press 

conference at the courthouse and 

wanted Lukey to be present. 

Lukey recalls being perplexed, 

but she obliged and returned to the 

courthouse. The biggest legal 

news at the time was the discus-

sion of budget constraints on 

the state courts. Crucial, yes, 

but hardly the material for 

a spot press conference. 

Lukey entered a room 

full of jurists and jour-

nalists. Marshall an-

nounced her retire-

ment, effective at 

the end of October, to care for her 

husband, author and Pulitzer Prize-

winning journalist Anthony Lewis, 

who has Parkinson’s disease. “There 

was an audible gasp,” Lukey recalls. 

“It was as if all the air was drawn 

out of the room.”

“We feel her loss 

deeply in our circles 

and our organizations. 

[Marshall] was 

instrumental in 

elevating state courts 

on the national level.”

Christine durhAm,  

Utah Supreme Court chief justice and past president 

of the Conference of Chief Justices and chair of the 

National Center for State Courts
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Photo by Christine Peterson
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hon. roderick L. ireland 

nominated for chief justice
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Massachusetts Lawyers Journal READER PROFILE

Who are our readers:

Sole Practitioner 43%
Partner 20%
Principal/Director 8.5% 
Associate in a private firm 14% 
In-house counsel 6% 
Prosecutor/Judge/Government attorney 8%
Paralegal/Admin 1% 

Mass Lawyers Journal readers have the 
authority to purchase your products and 

services. 
58% Have authority to buy 
11% Have authority to buy  
some products and services 
10% Share in selection and 
purchasing process 
9% Have strong influence on 
purchases  
12% Other 

Specialties and practice areas include:

Real Estate 	 29% 
Litigation 	 40% 
Family Law 	 25% 
Corporate Law 	 16% 
Criminal Law 		 16% 
Tax & Estate Planning 	 21% 
Employment Law 	 13% 
Bankruptcy 	 8% 
Administrative		  10% 
Elder 	 10% 
Environmental 	 5% 

A wealthy audience:
30% of our readers make more than  
$200,000 a year

$100,000 to $200,000 45%
$200,000 to $300,000 18%  
$300,000 to $400,000 5% 
More than $400,000 6% 

Massachusetts Lawyers Journal

Published in conjunction with the Massachusetts Bar 
Association by The Warren Group

The Lawyers Journal has the largest circulation of 
any legal newspaper or magazine in Massachusetts. 

The circulation is greater than 13,000, representing 
more than 7,300 different firms. More than 
25,000 attorneys will see your message in this 
comprehensive industry publication. 

What do our readers do when they see your 
advertisements. 

Purchased a product or service 	 9.7% 
Recommended a product or service 	 5.5% 
Passed on a story or an ad 	 56% 
Visited a company’s website 	 32% 
Contacted a company for  
more information	  6.0% 
Filed a story or an advertisement for  
future reference 	 29% 
 
87% of readers told us that they take note of 
the advertisements in the paper

This monthly paper has state wide distribution to an 
incredibly powerful audience of attorneys, including 
litigators, boutique firms, and specialists in everything from 
real estate to taxes and estate planning.  

With a higher circulation and lower prices than the 
competition, our value is unmistakable.  

Lawyers Journal now has more in-depth analysis and 
member input that is designed specifically to help with 
business development and business management

Now Publishing 12 times per year
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add confidence 
With The Warren Group



FOR MORE INFORMATION: Contact Advertising at 617.896.5344

or email advertising@thewarrengroup.com

AD SIZE 	 1 X	 6 X 	 12 X 

Full Page 10” x 15.375”	 $2,950	 $2,575	 $2,375

Half  V. 4.875” x 15.375”     H. 10” x 7.5” 	 $2,105	 $1,750	 $1,575

Quarter Page Sq. 4.875” x 7.5”	 $1,290	 $1,145	 $1,025

One-Eighth   H. 4.875” x 3.75”	 $775	 $660	 $590

 

New sections, including professional announcements and lawyer to lawyer referral  

add exposure 
With The Warren Group

FULL COLOR RATES

ADVERTISING RATES

MBA Centennial! 

The Massachusetts Bar 

Association is celebrating its 

100th anniversary this year, 

a century of service to the 

public, the profession, and the 

rule of law. Special articles, 

events, and coverage will 

occur throughout the year, 

and you can be a part of it.  

Call for opportunities. 

Lawyers Journal  

Deadlines

Ad Closing	 	 Materials 		 Issue Date
2/8		  2/22	 3/1
3/15		 3/25		  4/1
4/14	 4/24		  5/1
5/7	 5/25		  6/1
6/14		  6/24	 7/1
7/15		 7/25		  8/1
8/6	 8/25		  9/1
9/14	 9/24		  10/1
10/15	 10/25		  11/1
11/5	 11/24		  12/1

Professional  

Announcement Ads 

AD SIZE		   FULL COLOR

Full Page	 $1,925

Half Page   	 $1,350

Quarter Page 	 $950

Experts, Referrals, ADR Resources:  
FULL COLOR 2" x 4"
 
1 year (12 issues) $1200 (save $100 per issue) 
1/2 year (6 issues) $900 (save $50 per issue)



Online – E-news

Lawyers e-Journal 
•  Delivered to more than 11,000 attorneys, with 

18% of recipients clicking on one of its links.
•	 The most timely way of communicating with 

members. 
•	 Every Thursday, thousands of attorneys across 

Massachusetts receive information and updates 
on trends, legislation, education, upcoming 
events and more.

Lawyers e-Journal ADVERTISING:

Insertion	 1x	 6x	 12x	 25 x	 50x 
Price		 $300	 $225	 $203	 $183	 165 

Website ADVERTISING:   
www.MassBar.org  

43,000 visits per month
•  access to Casemaker®, one of the world’s 

largest law libraries, the site is a valuable resource 
for attorneys.

•  offers legal information and resources to the 
public, free of  charge.

TILE AD $200/week 
Ad Size: 180 x 150 pixels 

add customers 
With The Warren Group
Call 617.896.5344 or 
email advertising@thewarrengroup.com 
to discuss your marketing campaign today.

EVENTS
We offer major conferences and trade shows 
providing the opportunity to present educational 
seminars and meet face to face with your clients 
and prospects. Exhibitor and sponsorship 
opportunities available. 
	
TWG events will feature upwards of 75 
exhibitors and 600 attendees. We have targeted 
opportunities across New England, please call for 
details on additional events. 

FirmFuture – December 2, 2011  

The extraordinary conference and trade show 
from The Warren Group and Massachusetts Bar 
Association.  

A focus on Practice Management and Legal 
Technology. 

Your opportunity to come face to face with the 
leaders and decision makers of hundreds of law 
firms from across the state.  

Sponsorship, speaking, and exhibitor opportunities 
are available. 

280 Summer Street • Boston, MA 02210-1131

Phone: 617.428.5100 • Fax: 617.428.5119

www.thewarrengroup.com

When asked for the top media vehicles that introduced them to a product, 48% reported “B2B publications” 

(specialized for the B2B industry, as opposed to general business magazines such as Fortune), 34% reported 

Web sites, and 30% reported sales reps. These three media forms remained the top three information 

sources used throughout the buying process. 
– Source: The Case for Print Media Advertising in the Internet Age 
By: the Rochester Institute of Technology


